
DIGITAL 

MARKETS 

ACT

Hotrec

Working Group on Distribution

20 November 2025

online 



(I)  Enforcement

(II)  DMA achievements 

(III) DMA review

DMA where we are



I. Enforcement



Reminder on formal enforcement actions 

The Commission opened 6 non-compliance and 2 specification proceedings.

Preventing the use of the personal data for 
advertising without consent.

Preventing self-preferencing and unlocking 

app distribution.

Opening-up mobile ecosystem 

and unlocking app distribution. 

Non-compliance procedure Specification procedure



• Investigation into Google’s potential demotion of media publishers' 
content in search results

• assess whether Google applies fair, reasonable and non-discriminatory 
conditions of access to publishers’ websites on Google Search

• Market investigations on cloud computing services under the Digital 
Markets Act

• assess whether Amazon and Microsoft should be designated as gatekeepers for 
their cloud computing services under the DMA and assess if the DMA can 
effectively tackle practices that may limit competitiveness and fairness in the EU 
cloud computing sector

New developments



DMA- Achievements



Achievements: business users



Achievements: end users



DMA Review 



DMA - Review

• By 3 May 2026, and subsequently every 3 years, the Commission shall evaluate this Regulation and report 
to the European Parliament, the Council and the European Economic and Social Committee (Article 53 
DMA).

• Four main aspects to be assessed:

1. whether the aims of the DMA of ensuring contestable and fair markets have been achieved;

2. the impact of the DMA on business users, especially SMEs, and end users; 

3. whether the scope of Article 7 (on interoperability) may be extended to online social networking services; and 

4. whether it is required to modify rules, including regarding the list of core platform services, the obligations laid 
down in Articles 5, 6 and 7 DMA and their enforcement.



Context of the Review

• Obligations listed in the DMA have been fully applicable for just over a year 

• Relevant data are therefore naturally limited

• We see positive developments, but it is in the nature of the DMA that some compliance 
measures will take time before producing observable benefits

• Moreover, the DMA can only create opportunities, which must then be seized by 
business and end users, before producing tangible effects



Public consultation

• We received 319 submissions to our public consultation and 92 submissions in 
response to our AI questionnaire (contributions will soon be published) 

• Many submissions are coming from GKs or organizations affiliated to them, such as 
trade associations

• We are now in the process of assessing all submissions

• From what we have seen so far, the main recommendations revolve around AI, 
cloud, balancing regulation and innovation, criteria for designation, third party 
engagement. Overall support by stakeholders but with some areas for improvement 
identified



Thank you!
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